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5.2 Supervised LDA
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Dependent variable:

ROA GBS [ i
BSALES -0.001 -0.000 -0.030*
Btoric: 1 0.011 0.059 0.572
Btovic. 9 0.162** 0.286*** -0.398
gtovic, 3 0.077 0.028  2.499%**
gtovic, 4 -0.064 0.031 -0.208
gtovic, 5 0.011 20.018  1.441%**
Btovie, ¢ 20.072  -0.221%*  2.429***
gtovic. 7 0.200%**  0.250**  1.887**
ptovic. g 0.009 0.116 -0.189
gtovic, g 0.001 20.063  1.604%
Observations 488 488 489
Adjusted R? 0.647 0.623 0.853
Note: *p<0.1; **p<0.05; ***p<0.01
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