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Big5 ({8 1) Openness, Conscientiousness, Extraversion, Agreeableness,

Neuroticism (5)

Values ({lfE#R) | Excitement, Harmony, Curiosity, Ideal, Closeness, Self-expression,
Liberty, Love, Practicality, Stability, Challenge, Structure (12)

Needs (&%3K)

Self-transcendence, Conservation, Hedonism, Self-enhancement,
Open to change (5)
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Big5 Needs Values
E.xtraver Neuroficism [Liberty ~ |Harmony Openness Hedonism
sion to change
ave| 0.5108| 0.4147( 05862 0.7556 0.7113| 0.7684
sd | 01725 0.1767| 0.1519 0.1138 0.1595( 0.1814
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# 2:Correlation (£2) -VE# 7 07 7 AV EH T IV EOFRBE(), KT p<0.05, FHFAKFIE p<0.01 DOFFES
MAE (7) - p<0.1 7=V % vy, EalE, BEEG, BEOR—RAT 40 (528 7 — 2O EHEEE T 5H D)
(2T D HERIE & SEHIE O Mean Absolute Error, Z8Mfli, HLEIFIZED_N—2T A KOV RDO72NED

Correlation A
Big5 Needs Values Big5 Needs Values
Category E'xtraver Neurotici Libery |Harmony Openness [Hedonis E.xtraver Neurotici Liberty |Harmony Openness Hedonism
sion sm to change |m sion sm to change
iisr:gpj:ron 0.106| -0.168| -0028] 0.112 0003|  0.090| | 0.1363| 0.1444 0.0878
:)—Z::Io]:t 0.106 -0.164 -0.027 0.115 0.001 0.085 0.1363]| 0.1446 0.0877
Negations -0.167 -0.208 -0.229 0.049 -0.177 0.009 0.1368| 0.1421| 0.1179 0.1260
Prepositions -0.200 -0.199 -0.071 0.101 -0.102 0.094 0.1356] 0.1432 0.0878 0.1274
Affect -0.046 -0.249 -0.173 0.116 -0.119 -0.030 0.1418] 0.1183| 0.0877 0.1272
Optimism -0.021 -0.063 -0.153 0.038 -0.160 -0.151 0.1191 0.1277 0.1449
Anxiety -0.182 -0.252 -0.192 0.085 -0.139 -0.031 0.1370| 0.1409| 0.1186 0.1275
Sadness -0.109| -0.204 -0.172 0.106 -0.120 -0.066 0.1377] 0.1432] 0.1185| 0.0880 0.1266
Cognition -0.108 -0.149 -0.148 0.008 -0.097 0.010 0.1376| 0.1451] 0.1177 0.1277
Causation -0.124 -0.101 -0.187 -0.062 -0.139 0.000 0.1373| 0.1460| 0.1187 0.1268
S::sation -0.202 -0.111 -0.193 -0.040 -0.111 -0.003 0.1357| 0.1457| 0.1184 0.1274
Insight -0.059 -0.096 -0.145 0.018 -0.051 0.013 0.1466| 0.1181
Inhibition -0.111 -0.014 -0.125 -0.077 -0.096 -0.111 0.1367 0.1191 0.1283 0.1467
E:rncse?)ttm 0090 -0189| -0203| 0098 -0127| 0080 0.1431| 0.1166| 00876|  0.1273
Seeing -0.161 -0.138 -0.203 0.090 -0.116 0.095 0.1373] 0.1441| 0.1159 0.1276 0.1454
Past 0.005 -0.045 -0.170 0.009 -0.155 0.058 0.1184 0.1262
Job 0.228 0.071 0.103 -0.084 0.143 -0.003 0.1336 0.1194 0.1262
Leisure -0.036 -0.085 -0.021 0.060 -0.045 -0.113 0.1452
MAE comparison
MAE (multiple regression) 0.1280] 0.1384| 0.1119]| 0.0869 0.1212 0.1364
MAE (baseline) 0.1379] 0.1469| 0.1198] 0.0882 0.1289 0.1474

T JHFEIRDHIZBW TSNS T TV DY A L (Category, EMBIEOKREWIE) | BLOEALD
a7y Al OB (r), Count(p<0. DI, H[EIFTR—RAT A L0 MAE 2/ ST 507 TV $,
Count (multiple regression) IXEEFTHMA SN AT TV H FLI2p0. 1 AT Y OHERH)

Profil Big5 Needs Values
ofile
Extraversion Neuroticism Liberty Harmony Openness to change Hedonism

Category | r Category | r Category | r Category | r Category | r Category | r
Job 0.228 |Anxiety -0.252 | Seeing -0.203 [Numbers 0.149 | Time -0.153 |Leisure -0.113
Bad -0.202 |ostve -0.144/Jo0b 0.103|Affect 0.116|Job 0.143|Lover 0.157
causation feelings
communica | 1| Refs to -0.100|Past -0.170 Past -0.155 | egative -0.117
tion others affect
Eating 0.139 r'?‘sePOS'“" -0.199 | Inhibition | -0.125 Inhibition -0.096|Seeing 0.095
Seeing -0.161 |Affect -0.249 | Sleeping -0.148 Touching -0.100|Optimism -0.151
Negations -0.167 |Anger -0.168 |Motion -0.106 Motion -0.110| TV movies -0.145
Numbers -0.114 Humans -0.147 Causation -0.139|All pronouns 0.119
Cognition -0.108
Inhibition -0.111
Assents 0.155
Sadness -0.109

Count(p<0.1) 19 35 29 10 24 13

Count (mgluple 1 6 7 2 7 7

regression)
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Category
14|Causation
12|Anxiety, Bad causation
11|Cognition, Total 1st person
10 1st person singular, Insight, Inhibition,
Negations

Count
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